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  A message from Don:

When I accepted the position of President and CEO 23 years ago, I had a vision. 
I wanted to strengthen our relationship with Canada, use our production 
facilities to tell stories about WNY and Southern Ontario, build bridges with the 
arts, education and business communities, and secure the financial future of 
the organization. Those goals have been accomplished. We opened an office 
in Toronto that serves as a meeting, production, and work space for staff and 
guests while in Toronto. We have told so many stories on television and radio 
with productions that continue to receive national recognition. We have 
collaborated with countless schools, arts organizations, and businesses to bring 
educational and cultural events to individuals and families who live in this 
region. Finally, the success of my last goal is within reach. The Giving Back, 
Looking Forward capital campaign is my last project before I retire. To date, the 
campaign has generated over $7.6 million toward a goal of $10.5 million. We are racing toward the 
finish line – my last major project prior to retirement – and we are counting on assistance from our 
loyal supporters. If you would like to learn more about the Giving Back, Looking Forward capital 
campaign please review our update article in this newsletter.

But I have not done this alone. I have built a team that is talented and passionate about what they do. 
I have strived to create a collaborative work environment that has brought out the best in all of them. 
I have worked hard to maintain an open dialogue with all staff, fielding questions about new projects 
and day to day operations, getting their buy in from the start. I am proud of the work we have done 
together and have no doubt they will support the next president the same way.

Finally, my career would not have been possible without YOU! The generosity of members and friends 
of Buffalo Toronto Public Media has made our station grow into a producer of amazing content, a 
collaborative partner to countless organizations, and an employer who pays attention to the needs of 
its staff. My work has been fueled by the energy and resources our viewers and listeners have provided 
to me and I THANK YOU!

I look forward to retirement, spending more time with my family and friends, improving my golf swing 
and when it is safe, traveling to destinations I have dreamed about for many years. Of course my work 
in the community and public broadcasting will continue, serving on several board of directors for 
organizations I am passionate about.  

I will remain a resident of WNY, a frequent visitor to Southern Ontario, and an avid viewer and listener 
to Buffalo Toronto Public Media. If you see me out and about, I hope you will stop and say hello.

Contact Us:  We are eager to hear your comments on this Leadership Report. Please send correspondence to:

Colleen Miller • 140 Lower Terrace • Buffalo, NY 14202 • 716.845.7031 • 1.800.678.1723 ext. 326 • cmiller@wned.org

mailto:cmiller%40wned.org?subject=


Buffalo Toronto Public Media (BTPM) has launched a binational capital campaign with several 

goals that, if met, will secure the future of our organization and the stations you love. Since 

beginning the Giving Back, Looking Forward campaign in the United States and the Our Stories, 

Our Voice campaign in Canada, we have been inspired by the support from our binational 

community and remain grateful to those who have contributed in support of public media. 

The purpose of the $10.5 million-dollar Giving Back, Looking Forward campaign in the United 

States is threefold. 

Funding will:

 • Enable the creation of new productions and the equipment needed to bring our 

    stories to life. 

 • Secure the future of BTPM, including continued funding of WNED PBS, enhancing the  

     services and technology for award-winning WBFO, ensuring the longevity of WNED   

               Classical and its partnerships we’ve formed with educators to keep music in the 

    forefront of everyone’s lives, and assisting our transition into the digital age.

            •  Strengthen the endowment, which will provide a stable source of income for all 

    activities undertaken by BTPM.

Regarding the Canadian campaign, BTPM believes that by creating and delivering uniquely 

Canadian content, we can more effectively educate the world about what it means to be 

Canadian. As an agent of the Central Canadian Public Television Association (CCPTA) to create 

and share educational content, the $2.5 million-dollar Our Stories, Our Voice campaign will 

allow for:

 •  An expansion of the work that CCPTA has already done to help drive educational and   

     entertaining Canadian content to a binational television audience.

 • A Managing Editor to be put in place, at a dedicated Canadian studio, who will be in   

        charge of developing educational content from a Canadian perspective to tell 

     Canadian stories. Support research and development of Canadian focused television   

                programs as well as fund writers and producers to assist in bringing that content to 

                a broad audience.



On September 17, 2020, BTPM launched the public 

phase of the campaign with a 9-minute promotional 

video featuring our President & CEO Donald K. Boswell. 

After 23 years at BTPM and an astounding 53 years in 

public media, Don will be retiring in June. Under his 

leadership, BTPM has seen the production of dozens 

of national and regional programs, the purchase and 

expansion of award-winning NPR station WBFO, and 

the formation of countless enduring community 

partnerships. This capital campaign is his last project 

as President & CEO, and reaching our goal is an 

incredible way to honor his tenure. 

The Giving Back, Looking Forward capital campaign 

has raised $7,668,539 to date, and we have until 

December 2021 to reach our $10.5 million goal.

BTPM is grateful to all who have contributed to our capital campaign thus far. We believe that 

engaging our binational community through educational, entertaining programming and 

civic engagement is imperative work to serve our community, and we could not continue that 

work without the generous support of people like you. 

BTPM is humbly accepting contributions to our Giving Back, Looking Forward and Our Stories, 

Our Voice campaigns. To find out more information or to make a contribution, please visit 

wned.org/capitalcampaign for the U.S. campaign or www.ourstoriesourvoice.ca for the 

campaign in Canada. 

GOAL: 10.5 Million

7.5 Million

5 Million

2.5 Million

https://www.wned.org/ways-to-support/giving-back-looking-forward/
http://www.ourstoriesourvoice.ca/#campaign-all






Sergio Mendes & Friends: A Celebration
The program is a joyfully tuneful salute to one of the most interna-

tionally successful Brazilian artists of all time, Sergio Mendes. The 

program features the singer telling much of his story in his own 

words. He is joined onscreen by such friends and collaborators 

as Herb Alpert, Common, Lani Hall, Quincy Jones, John Legend, 

Gracinha Mendes, Jerry Moss, Carlos Saldhana, and will.i.am. These 

friends offer unique perspectives on the man and his music, with 

plenty of the latter, including recordings and performances from 

nearly every phase of Mendes’s career. WNED PBS is pleased to

be the presenting station of this program to all PBS stations. 

Monday, June 7 at 9:30 pm

Us on Masterpiece
In a drama tinged with humor and heartbreak, a couple and their 

teenage son embark on a long-planned grand tour of Europe, 

despite the wife’s wrenching proclamation that she wants to 

leave the marriage. 

Sundays beginning June 20 at 9:00 p.m.

Traces
While attending an online forensic course, a young lab assistant 

discovers that the fictitious case study has a link to her past. With 

the help of two female professors, she works on bringing the 

killer to justice.

Thursdays beginning June 24 at 10:00 p.m.

Discovering Your Warrior Spirit 
with D.J. Vanas
In a new WNED PBS-produced PBS pledge program D.J. Eagle Bear 

Vanas teaches us how to tap into the power of our warrior spirit. 

D.J. applies Native American warrior philosophy to the challenges 

of everyday life. The program reveals powerful, timeless concepts 

from Native American teachings to provide a roadmap to navigate 

challenging times. Viewers will take away specific knowledge, 

practices, and steps to reveal and develop their warrior spirit.

Upcoming Programming



https://www.wned.org/ways-to-support/legacy-giving/
https://www.wned.org/ways-to-support/vehicle-donation-program/


Thank you for your partnership as a member of the Leadership 

Giving Program. Over 2,500 Buffalo Toronto Public Media members 

make an annual donation at one of the Leadership Giving Levels.

Leadership Giving
Giving Levels 

Founder: $300 - $999

Leader: $1,000 - $2,499

Benefactor: $2,500 - $4,999

President: $5,000 - $9,999

Chairman: $10,000 +


