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IN THE COMMUNITY
WMHT uses media to enrich our communities with programs and services that
advance education, inform on culture and civic engagement, empower individuals,
celebrate our diversity, and reveal what we have in common.
Local Value

Since 1953, WMHT Public Media has provided programs and services to our local communities that encourage growth and
learning through the power of media. We envision a community confident in its identity, its potential fully realized, inspired
and connected through trusted public media.
In 2018, we continued to engage our community with robust content highlighting the unique stories and strengths housed
in our diverse region.
In an area of proud and independent individual communities, WMHT has a special responsibility as a regional entity to both
embrace each community’s distinctive identity and identify common themes that bring us together as a region.

Fiscal Year 2018 Key Services

In FY18 WMHT provided important local services in areas including:
Children/Education: Free resources and training for parents, teachers, and students designed to connect the power of
media to the preparation of a new generation of learners.
Arts/Culture: Local programming that celebrated the strength and diversity of the region’s cultural community and told
important stories about our history and shared experience.
Civic Engagement/Public Affairs: A robust news and information service focused on the electoral process and state
government designed to build and maintain an engaged electorate.

Local Impact

WMHT’s on air, online, and community services reach 15 counties in New York’s Capital Region, the mid-Hudson Valley and
parts of Vermont, Massachusetts, Connecticut, and beyond.
An audience of more than a quarter million viewers on television and more than 100,000 on radio was complemented by a
comprehensive and growing digital presence and a network of partnerships among educational and community institutions
that enable us to deliver training and services to the region’s citizens in a variety of settings both formal and informal.

*WMHT’s Fiscal Year 2018 is July 1, 2017 through June 30, 2018
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STORIES OF IMPACT
Families Learning Together

Every year WMHT’s Ready To Learn Services offers a wide range of family engagement activities. Through schools, Head Start
locations, libraries, and other community organizations, in-person workshops and programs demonstrate to parents how
they can significantly contribute to the literacy skills of their children. Hands-on activities provide a collaborative learning
environment between parent and child. WMHT provided over 100 programs and events, to over 5,540 people in nine counties
throughout the WMHT viewing area. This continuing commitment to our communities through public events & workshops
remains an important connection to the people we serve.
WMHT has a long-standing partnership with the City School District of Albany to provide a series of family literacy programs
twice a year in the Fall and Spring. These programs are offered to Pre-K and K classes in each elementary school.
WMHT also works with the Boys & Girls Club of Albany to provide a series of staff and student literacy programs twice a year
[fall & spring] for students K thru 3rd grade. Unlike other programs, the B&G Club afterschool programs are offered “free of
charge”, thus reaching low-resourced families within the Albany school district.

“

						

It						
was awesome! Creative thinking
						
for
the little ones.” – Parent
						

WMHT maintains strong partnerships with libraries throughout the 		
viewing area. Family Literacy programs are offered on weekends and 		
school breaks for ages Pre-K thru 2nd grade. This year 36
family programs served 1,135 parents and children.

WMHT also held an Explore More Science Fair with Curious George at Howe Caverns in July 2017. The event, with exhibits
about caving, bats, and geology, attracted hundreds of families.
The month of February is Clifford’s birthday, and WMHT offers events with a Clifford costume, viewing a birthday surprise
story, craft activities, and fun for all. A total of 10 events with
1415 attending were held throughout the WMHT community.

Stories and Art in the Parks and Summer Learning

WMHT partnered with the Albany Public Library, the Albany
Barn, and the City of Albany Parks and Recreation Department
for the 6-week summer program, Stories and Art in the Parks
at Albany’s Washington Park. These events, held rain or shine,
took place every Monday and included family activities and
crafts.

“

These programs are amazing!
Thank you!” – Parent
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STORIES OF IMPACT
Girls in STEM

WMHT partnered with organizations throughout the region for the sixth-annual Girls in STEM event offered to girls in grades
4-8. The event was held at the Hudson Valley Community College’s TEC-SMART facility and provided hands-on activities to
girls to help them explore Science, Technology, Engineering, and Math. WMHT introduced girls to the world of Forensic
Science through a SciGirls Super Sleuths Activity.

“
“

[This event] made me more interested in STEM
and helped me realize my potential.”
– Participant

[This event] was very hands on
and everybody was nice to me.
I loved it!” – Participant

Games in Education

WMHT partnered with local organizations for the eleventh-annual Games in Education Symposium at the University at Albany.
Games in Education is a free, two-day event focusing on the use of technology to supplement & inspire education in the
classroom.
In an effort to connect educators to the vast amount of free resources available through PBS, WMHT presented an
instructional workshop focused on PBS LearningMedia. PBS LearningMedia is the destination for direct access to thousands
of program-ready, curriculum - targeted digital resources. Educators were invited to explore PBS LearningMedia New York,
PBS Kids LAB, and other free resources for their classroom and families.
As a result of this workshop, participants were able to gain access to PBS LearningMedia, create accounts and folders to share
with their colleagues, and leave the session with one actionable lesson plan for their programs.

“

Thank you. This training had a wealth
of information.” – Participant
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STORIES OF IMPACT
American Graduate: Stories of Champions

Our American Graduate: Stories of Champions project built on the years-long relationship WMHT has with both American
Graduate and community partners to highlight what is working in education. This year’s project examined the vital role
mentorship plays through high school and explored diverse pathways to career success and workforce development
opportunities. Featured community members included a welding instructor, a peer mediation coordinator, a community
basketball program coordinator, and a refugee family mentor.
Through these diverse perspectives, WMHT was able
to celebrate these hard-working individuals as well as
the impact they have on their communities through
their roles as mentors. This project culminated in a
screening event welcoming our Champions, their
mentees, families, and networks to our studios in
their honor.

“

I wanted to thank you, WMHT, for the
wonderful evening and recognition. It was
very special and you did a wonderful job.”
– Mentor Deborah G. Taylor

“

So proud to work with these amazing
colleagues, adults and students alike!”
– Colleague of Mentor Meralys Collazo
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Storytelling with Words and Pictures

WMHT was excited to work with local Artist Ira Marcks to launch our first Interactive Lesson Plan housed within
PBS LearningMedia. This vibrant resource is available to all educators free of charge and is aligned to New York English
Language Arts Writing Standards for Grades 3-5. Prompted by video with the artist and colorful illustrations from the artist,
students have the opportunity to craft their own story, work on sequencing, and learn new terms. It’s a fun exercise designed
to both teach and inspire creativity in the classroom.

She Inspires

WMHT’s She Inspires series continued to celebrate influential women from history who have made an impact on our region
and beyond. WMHT told the stories of Grace Hudowalski, the first woman to hike the 46 peaks of the Adirondacks; Ethelda
Bleibtrey, the first woman ever to win three Olympic gold medals; Edmonia Lewis, internationally recognized sculptor; and
Mumbet, an enslaved woman who sued for, and won, her freedom.

“

Nice work and so informative. I would
never have known about her otherwise.”
– Viewer comment on Edmonia Lewis
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STORIES OF IMPACT
The Future of Truth

The New York State Writers Institute presented a series of events, culminating in a two-day conference featuring over 20
acclaimed journalists, authors, historians, and First Amendment scholars, who shared their views on issues including “fake
news;” Constitutional protections for a free press; information overload; and the shifting roles of social media. WMHT had a
crew at the event to speak with journalism students and panelists/guests, like icon Bob Schieffer, about the future of the field.
A series of videos was created and now live online: wmht.org/futureoftruth
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STORIES OF IMPACT
Community Screenings and Events

WMHT continued its partnership with ITVS to offer a suite of free screenings and discussions of independently-produced
films to the community. Featuring documentaries seen on the PBS series Independent Lens, Indie Lens Pop-Up draws
local residents, leaders, and organizations together to discuss what matters most, from newsworthy topics to family and
relationships. Screenings of Indie Lens Pop-Up films included I AM NOT YOUR NEGRO, TELL THEM WE ARE RISING, DOLORES,
and SERVED LIKE A GIRL and were attended by hundreds of people throughout the region.

“

I’m very appreciative of all those involved
in not only making this film, but all those
who made it possible tonight.”
– DOLORES Screening Attendee
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SPOTLIGHT
Vietnam: In a Word and The Woulds We Feel at Home

Ten years in the making, Ken Burns and Lynn Novick’s 18-hour documentary series, THE VIETNAM WAR, premiered in September 2017, telling the
“epic story of one of the most consequential, divisive, and controversial
events in American history as it has never before been told on film.” To
connect our local community to this powerful series and spark dialogue
around the war, WMHT launched an interactive storytelling project: Vietnam: In a Word with the support of an engagement grant from presenting
station, WETA.
The legacy of the Vietnam War is complicated and to address concerns of
confidentiality, WMHT provided opportunities for people to share their stories, poetry, photos, and memories both publicly
and anonymously. These Vietnam experiences came together as a tapestry of summative words from community members,
leading into their stories. Seeing the wall of words together reinforced how complex the Vietnam War era was with sentiments
like: life-altering, extraordinary, betrayed, brotherhood, and peace.

“

							
The Vietnam in a Word project was complemented by 		
I’m pleased
to have been included in what
							
community engagement events including a suite of preview 		
appears
to be a most unusual and admirable
							screenings and conversations with panelists representing
							diverse
viewpoints.
effort
at localizing a national news story.”
– Vietnam:
In a Word Participant
							
We strove to reach people in various settings, through our 		
							
myriad channels of information sharing and receiving, 		
and used our relationships to gather a relatively authentic and diverse group of stories. We worked with key champions in
various communities (Veterans, Protestors, Vets for Peace, Vietnamese) to help improve the diversity of constituents at events,
and followed their lead re: outreach. Our events, especially those WITH the veterans, gathered stories that may have been too
painful or complicated to share online, our screenings, particularly those at colleges, were an effort to connect a multiple
generations, and our online opportunities left the opportunity
to share as wide open as possible as items were not censored.
One cannot be a panacea for all the tension around the
Vietnamese (American) War, but we can provide the space
for people to engage in content in a safe manner.
To spark conversation and further connect our local community
to THE VIETNAM WAR, WMHT produced THE WOUNDS WE
FEEL AT HOME that shared the stories of local residents who
were affected by the war. A Gold Star mother, a trauma surgeon,
and a homefront psychotherapist treating PTSD tell
their stories and search for healing in the aftermath of
this terrible conflict. THE WOUNDS WE FEEL AT HOME
was recognized with a Gold Telly award in the General
Documentary category.

“

Congratulations again on your film.
Those stories are truly haunting, and
I appreciate how you connected the
local community.” – Jeremy C.
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STORIES OF IMPACT
AHA! A House for Arts and the Creative Economy
WMHT’s weekly arts and culture showcase, AHA!
A House for Arts, continued to shine a light on the
lively, local Creative Economy. Through stories of
freelancers, businesses, and institutions, WMHT
strives to showcase the impact of the Creative
Economy, with a focus on our region’s identity,
economic challenges and opportunities, and how art
and culture can help tell our regional story.

In the Winter of 2018, the Upstate Alliance for
the Creative Economy (ACE) and the Center for
Economic Growth (CEG) partnered to present “The
Creative Economy Roundtable Tour” - a series of
six events to discuss the region’s Creative Economy
data and then listen to the public’s thoughts on how
to work together to develop and grow creative jobs and opportunities in our area.
WMHT documented the tour at every stop to highlight the importance and impact of the Creative Economy, and to especially focus on what you think about when considering our region’s identity, economic challenges and opportunities, and how art
and culture can help tell our regional story. The story of the Creative Economy will culminate with a documentary premiering
in the Summer of 2019.

“

I congratulate you on the quality of
AHA....It’s a great community service.”
– Paul T.

2018 LOCAL CONTENT AND SERVICE REPORT

STORIES OF IMPACT
TvFILM Season 10 and TvFILM Fest

In its remarkable 10th season, TvFILM continued to engage dialogue with local, independent filmmakers who shared the
inspiration, ideas, and concepts behind their work. To celebrate TvFILM’s 10th season, WMHT launched the inaugural TvFILM
Fest. Filmmakers were invited to participate in a 48-hour film festival where they were given a theme and tasked with creating
a short film in just two-days. We intend to continue and grow TvFILM Fest based on the feedback from this first year.

“

This was the best experience…I’ve done quite a
few films and TV shows and to work with such
a great cast and crew that I’ve known for so
long, it was fun!
– Jordan, TvFILM Fest Participant
The Local Feed

The Local Feed celebrates the farmers and chefs in the region with seasonal foods and recipes. The series introduces you
to the farmers supplying the region with nutritious, locally-grown foods and the chefs who create mouthwatering dishes,
showcasing the bounty of the region. The series began with a series of digital videos featuring carrots, maple, and fiddleheads
– just some of the delicious foods grown right here in New York.

“

Wonderful video. Carrot cousins,
who knew?! Thank you for this.”
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STORIES OF IMPACT
Classical Student Musician of the Month

WMHT launched the Classical Student Musician of the Month program to recognize outstanding young musicians in
the region. Features are aired on Classical WMHT-FM, WMHT’s digital properties, as well as on AHA! A House for the
Arts occasionally. Nominated by teachers and family members, WMHT’s Classical Student Musicians are an inspiration
to music lovers and aspiring musicians.

“

Thank you Bill, Rob, and Chris for being
so child-friendly on your station. I look
forward to your monthly reports.” – Joan

New York NOW

New York NOW, WMHT’s Emmy-award winning weekly, in-depth public affairs coverage continued with reporting on
issues statewide. Topics on New York NOW included education, state government, civics, the environment, and
election coverage and was supplemented by a robust social media presence welcoming discussion and civil discourse.

“

No question one of the best and must
not miss programs....Thank you, WMHT.”
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STORIES OF IMPACT
WMHT offers four distinct public television services WMHT 17.1,
WMHT 17.2 (Create), WMHT 17.3 (World), and WMHT PBS Kids (17.4)
which reach more than half a million households in Eastern NY and
Western New England.
More than 100,000 listeners tune in to our three radio stations each
week.
Over 400,000 citizens from the region and beyond visited WMHT
websites during FY18 and over 30,000 individuals followed WMHT
services on social media platforms.
More than 8,000 teachers took advantage of PBS LearningMedia a
free online library of digital media resources for the K-12 classroom,
featuring dynamic public television video and interactive content fully
aligned to the NY State Learning Standards.
Nearly 28,000 individuals made a contribution to support WMHT
during FY18. They were joined by hundreds of local businesses who
supported WMHT through underwriting.
Building partnerships is a key part of our future and to the growth of
our community. WMHT built dozens of new partnerships during the
year in the corporate, educational, government, cultural and business
communities.

OUR VALUES
Community

We place community at the center of our work.

Integrity

We honor the trust placed in us by doing our work with honesty and transparency.

Excellence

We believe that the importance of our services demands that they be carried out with excellence.

Innovation

We embrace the new solutions that will be needed to serve our evolving communities.

Respect
We express an authentic regard for the intelligence and diverse viewpoints of our audiences and 		
		our community.

WMHT envisions a community confident in its identity, its potential fully realized,
inspired and connected through trusted public media.

