
Rural Education Initiative
Resource Development Grant



We are offering a $3000+ grant to test a set 
of family engagement resources being 

developed for the new “Molly of Denali”     
PBS Kids show! 



The grant will provide:

● A $2000 stipend for you, your school, or your organization, to pay for family 
engagement hours spent on the project.

● Free additional incentives for families who are selected and fully participate in 
filling out surveys or other means of giving feedback as part of the study.

● $1000 for an end-of-event celebration for participants.

● All resource materials, free of charge!



Project Overview 
● Duration: 6 - 9 weeks. 

● Grantees will be chosen based on geographic location, current family 
engagement efforts, and ability to work and communicate effectively with 
Prairie Public. 

● Applications will be accepted until November 30, 2019.

● Grantees will chosen by mid-December, 2019.

● A portion of the funds will be given in advance of work to be done, with 
the remainder to be provided as the project is underway. 

● Family engagement activities may begin in February 2020 and the project 
must be concluded by no later than April 1, 2020.



We are specifically looking for someone who can serve as a 
family engagement coordinator for this project. You will be 
expected to: 

● Communicate with Prairie Public staff on a consistent and timely basis.

● Work with Prairie Public education staff to create an engagement plan that 
will be most effective in your community.

● Distribute the resources to as many families with children 4 - 8 years old as 
are available in the communities you serve. 

● Determine which children + caregivers are willing and able to fully 
participate in a resource study group.



Expectations, continued...
● Do weekly check-ins with the family study group, to: 

○ Encourage families to get the most use out of the resources as possible 
and to share their thoughts and experiences. 

○ Obtain feedback from the families via surveys and other means, to be 
determined.

○ Distribute incentives to those families who fully complete the surveys 
or other feedback opportunities.

○ Share the survey and feedback information with Prairie Public 
education staff and our Molly of Denali program partners.

● Plan and hold an end-of-project celebration event for all the families that 
received the resources.



SERIES OVERVIEW
Target Age Group: 4-8

Molly of Denali is a new animated PBS KIDS® series that 
follows the adventures of feisty and resourceful 
10-year-old Molly Mabray, an Alaska Native girl who lives 
in the fictional village of Qyah, Alaska. 
 
Molly helps her Mom and Dad run the Denali Trading 
Post – a general store, bunkhouse, and transport hub – 
where she assists tourists, trekkers, and scientists, and 
sometimes rides along in Mom's bush plane or makes 
deliveries via dog-sled. 
 
Molly of Denali is the first nationally distributed 
children's series to feature a Native American lead 
character. WGBH Boston is developing the series with a 
working group of Alaska Native advisors and 
consultants, as well as Alaska Native voice talent and 
producers. 





Resources
Each set of resources will contain fun learning activities that 
children and adults can spend time doing together each week. 
These may include:

● Watching a video or episode together
● Activity guides with ideas and tips
● Indoor and outdoor exploration activities
● Games
● Mazes and puzzles
● Writing, drawing and storytelling prompts
● Map making
● Links to online educational materials



MOLLY OF DENALI provides a strong foundation of education literacy and practice:
● Science, Technology, Engineering, and Math (STEM)

● Using and understanding Informational Text

● Social Studies and Social-Emotional Health

MOLLY OF DENALI promotes: 
● Exploration and love of the outdoors.

● Helping young children develop an understanding of their 
responsibility as stewards of the environment.

● Modeling the use of maps, weather reports, field guides, and 
other forms of informational text to help them gain knowledge, 
interact with others, and experience their environment.

● A set of nine key values:
➢ Showing respect to others 
➢ Sharing what you have
➢ Knowing who you are 
➢ Accepting what life brings
➢ Having patience 

➢ Living carefully 
➢ Taking care of others 
➢ Honoring your elders
➢ Seeing connections  



● PUBLIC BROADCASTING 
plays an essential role in rural communities - providing news, entertainment,      
and educational enrichment on television, radio, online, and via mobile platforms. 

● The MOLLY OF DENALI Rural Education Initiative 
seeks to use a strengths-based approach in the creation of new resources.           
This starts with what rural communities already know and do.

● WE HOPE to include your perspectives and experiences 
as we work to meet the unique needs of our rural communities. 



Are you interested in joining us 
on this fun new adventure? 
Let us know!

To apply, go to: www.prairiepublic.org/mod/
Applications will be accepted until 
November 30, 2019. We will select grantees 
by mid-December 2019. 

Contact Lynda Ferguson at Prairie Public for 
more information.
Email: lferguson@prairiepublic.org
Phone: 701-239-7537

http://www.prairiepublic.org/mod/
mailto:lferguson@prairiepublic.org


MOLLY OF DENALI™ is produced by WGBH Kids and Atomic Cartoons in association with CBC Kids. Funding for MOLLY OF 
DENALI™ is provided by a Ready To Learn Grant from the U.S. Department of Education; the Corporation for Public 
Broadcasting, a private corporation funded by the American People; and by public television viewers. Prairie Public is one 
of five public media stations nationwide to be awarded a MOLLY OF DENALI™ Rural Education Initiative Grant to help 
support the development of related education and engagement resources for the series.


