
	  	  

Kansas City Public Television adds enrichment to our community, 
from quality broadcast programming, to daily news content on  

the web, to local music on our Triple-A radio station…. 
entertaining and challenging minds, each and every day. 
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KCPT believes that all 
Kansas Citians benefit from a 

strong public media… 
 

When we come together with 
a shared understanding of our 

past, our present, and a 
respectful dialogue of where 
we’re headed in the future, 
Kansas City and its citizens 
are the winner.  KCPT can 
drive this conversation, and 

does, day in and day out 
through various forms of 

media, both traditional and 
digital.  KCPT is skating 

towards the puck. 

In 2014, KCPT provided 
these key local services to  

its community… 
 

3 Broadcast streams, 
24/7, 365 days a year! 

 
80-plus hours of original local 

content including specials, 
documentaries and Town  
Hall meetings built around 

issues of relevance to  
the community. 

 
3000+ hours of content 

for teachers and students, 
serving more than 87,000 

children and 11,000  
teachers in both Missouri  

and Kansas. 
 
 

KCPT - Contributing to a 
more successful Kansas City 
Region through constructive 

storytelling… 
 

KCPT unpacks stories of 
relevance on a local level as 
well as providing links and 
context to national stories. 

KCPT is uniquely positioned 
to contribute in positive ways 
to our growing region.  Local 
civic leaders recognize this 

and continue to view our 
station as an essential 

community asset. 

“What you are doing at KCPT with your 
programming is consistent with the vision 
of trying to help the community reach 
consensus. So many of us are grateful 
for your leadership and inspiration…” 
 
Steve Roling 
CEO, Healthcare Foundation of KC 

LOCAL 
IMPACT 
	  

2014 
KEY 

SERVICES 



2014 will likely be remembered as the year KCPT really made the leap from Public Television 
Station to Public Media Company. 
 
This year, two very important initiatives were added to our public media portfolio.  In January, The 
Bridge went live as KCPT completed two years of work to purchase and move radio station 
KTBG (known locally as “The Bridge”) from Warrensburg, Missouri to the Kansas City market.  
The station had been put up for sale by The University of Central Missouri, who held its license, 
and Kansas City had a void in its radio portfolio as no local, non-commercial AAA radio existed in 
this market.  Seeing an opportunity to serve the community and in particular the “local” music 
community, and to reach an audience of younger demographics that PBS stations have 
traditionally had a hard time reaching, KCPT stepped up to the plate and added this asset to the 
city’s skyline.  A purchase agreement was reached with the University, the tower and transmitter 
were moved closer to town, and KCPT built studios to operate the station inside of the building we 
currently own, and “The Bridge” was born.  And we believe Kansas City is the ultimate winner on 
this deal. 
 
 
 
 
 
 
 
 
 
 
 
The other important addition to our public media portfolio is The Hale Center for Journalism.   
For several years, KCPT’s five top priorities have been Children and Education, Healthcare, Arts 
& Culture, Science and Sustainability, and Entrepreneurship.  We’ve focused our efforts in these 
areas and in 2014 we began morphing these five areas of focus into a digital journalism center.  
In March, with a serious investment in physical space, equipment and personnel, The Hale Center 
for Journalism became a reality.  Envisioned as a “digital first” journalism site, KCPT hired multi-
media reporters, set out to build important partnerships within the community, and went online 
with a web site committed to serving the community in ways that will enhance traditional models 
of journalism.  Under the leadership of an experienced newsroom leader, KCPT has introduced 
the community to this new model of open-sourced journalism and positioned itself as a leader in 
public media in this region. 
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While both of these areas increased KCPT’s reach and ability to serve the community we call 
home, we continues to make regular weekly programs as well as limited run and one-off special 
editions.  Kansas City Week in Review  (46 episodes) continues to draw audiences interested in 
the big stories of the week in our market, while Ruckus (34 episodes) continues the ongoing 
debate around those issues. The Local Show (32 episodes) continued to be home to all kinds of 
content of local interest, from artists and art galleries, to entrepreneurs and the businesses they 
create, to science and education, and non-profits doing good work in our community. If it was 
interesting to people in this community, there’s a good chance it was on The Local Show.   We 
also continued our partnerships with outside groups presenting more Meet the Pasts (6 
episodes), a historical collaboration with the Kansas City Missouri Public Library, as well as a  
13-week season of Cinema KC (13 new episodes), again in partnership with local film entities 
and spotlighting the independent film community in our region.  We produced Art Tasting with 
Julián Zugazagoitia (6 episodes) and TEDxKC (2 episodes).  Partnering with various other 
entities led to several Town Hall programs and we continued our long and fruitful partnership with 
the Kansas City Symphony bringing live to our viewers their annual concert on the lawn of Union 
Station, Celebration at the Station. This year, Celebration at the Station aired in 10 regional 
markets! 
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More than Skin Deep 
 

A national/local television event that explored  
the devastating impact of skin cancer.  KCPT 
partnered with area doctors and hospitals to 

educate as well as connect viewers with 
community resources.  385 phone calls were 

answered by our studio phone bank 
which dispensed information about prevention  

as well as treatment options. 
 
 

Art Tasting with Julián 
Zugazagoitia 

 
In partnership with The Nelson Atkins Museum  
of Art, KCPT produced a series of 6 programs, 

designed to focus on different collections inside the 
museum.  Shot before a live audience, on location 
at the museum, the series helped to introduce the 

new Executive Director to Kansas Citians and  
won a regional Emmy to boot. 

 

Shots Fired: KCPT Takes 
Aim at Gun Violence 

 
With one of the highest murder rates per capita  

of any city in America, gun violence plays a  
major role in this escalating crisis here in Kansas 
City.  KCPT produced both field and Town Hall 

work to examine this crucial issue, also presenting 
it as a Local Show special. 
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Enrollment Day — 
A KCPT Healthcare Event 

 
As the deadline approached for the Affordable 

Care Act’s implementation, KCPT along  
with various community partners built a call-in 

format Town Hall discussion centered on many 
different aspects of the new law.  The program 

was designed to sift through the noise  
and get to the facts! 

 
 
 

Reach in the Community: 
 

Enrollment Day brought an audience of nearly 
200 area residents to the Kauffman Foundation 
to delve into one of the most befuddling issues 
facing healthcare consumers.  In addition, the 
television broadcast reached another 15,000 

households.  The edited broadcast was looped 
in waiting rooms of public healthcare clinics 

throughout the Kansas City Metro area. 
 
 
 

Partnerships: 
 

Kauffman Foundation, The Healthcare 
Foundation of Greater Kansas City, Missouri 

Foundation for Health, and the Kansas Health 
Institute all played roles. 

 
 
 
 
 
 
 

	  

KCPT is doing a knock up 
job covering local KC News 
and Healthcare. Kudos to 
#NickhainesKCPT for 
Enrollment Day Show! 

@brendaClev 
	  

KCPT is really killing it 
tonight with a great panel 
discussion about the 
Affordable Care Act, 
without the politics and 
misinformation! 
 
Natasha2marie@gmail.com 
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“No one takes the local  
pulse better than Kansas 

City Week in Review. 
Anyone interested in the 

political lowdown in the city 
should be watching…” 

 
The Pitch 

	  

	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

	  
KCPT’s broadcast signal now reaches 

2.3 million people and nearly  
1 million homes in the region. 

 
 

KCPT provides three streams of 
content to the Kansas City market,  

24 hours a day, 7 days a week,  
and 365 days a year. 

 
 

KCPT’s webside averages  
31,286 visits per month. 

 
 

KCPT averaged 747 views per month  
on the KCPT YouTube channel. 

 

KCPT, The Hale Center for Journalism, and The Bridge have diversified 
both our contact with the community and our ability to serve the needs 

of this community.  KCPT is a valued public media partner for the 
citizens and the leadership of Kansas City, and as such, is in a position 

to serve the needs of our community for years to come. 
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