
 

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Kansas City Public Television educates and enriches our community 
with quality programming and services that entertain, challenge minds 

and contribute to a lifetime of learning… 

2012 LOCAL CONTENT AND SERVICE 
REPORT TO THE COMMUNITY 

LOCAL 
VALUE 

 

Local public media as 
catalyst for a vibrant 
region… 
 
We believe that greater 
Kansas City is stronger 
when our citizens know 
about their home town and 
celebrate the remarkable 
things that make it unique 
… when we share an 
understanding of where we 
have been, and come 
together to respectfully 
discuss where we are going 
… when we know enough 
about this place we call 
home to contribute to its 
civic, cultural and 
economic life. 
 
 

In 2011/2012 , KCPT 
provided these key local 
services to it’s 
community… 
 

*3 broadcast streams, 
24/7 

 
*143 hours of “local 

content” 
 

* 15 outreach events 
 

* 6,250 hours of content 
for teachers and students 

 
*89,000 kids and 6,950 

teachers served-Mo & KS 
 
 

 

KCPT…Contributing to 
a more successful 
Kansas City region 
through constructive 
storytelling… 
 

KCPT’s extraordinary bet 
on the production and 
delivery of local content 
is earning us new 
respect among both 
viewers, and civic 
leaders, who 
increasingly view the 
station as an essential 
community asset, one 
that is uniquely able to 
help hold together our 
growing region. 

News here in Kansas City doesn't need to 
just be covered, it needs to be discussed, 
and that can only be when a station really 
dedicates itself to its town, and I think that's 
what KCPT is all about."         

Greg Graves 
CEO, Burns & McDonnell 

 

 

LOCAL 
IMPACT 

 

2012 KEY 

SERVICES 

 



2012 LOCAL CONTENT AND SERVICE REPORT 

IN THE COMMUNITY 

 
KCPT is working to make Greater Kansas City a stronger region by partnering with foundations, civic groups, and the 
business community in ways that leverage the station’s unique strengths to  advance its five priorities: Children, 
Health, Arts, Sustainability, and Entrepreneurship. 
 
 
 
Some Recent KCPT Initiatives that: 
 

1. Spotlight Kansas City for the Region, as well as the Nation: 

KCPT  arranged a $250,000 production match from PBS for a performance with the Kansas City Symphony and 
Kansas City native and renowned soprano, Joyce DiDonato, at the Kauffman Center for the Performing Arts.  The 
special was broadcast coast to coast in the PBS Arts Festival.   

KCPT also presented  a 60-minute documentary examination of Martin Freidman’s contributions to the Nelson 
Atkins Museum of Art sculpture garden with a focus upon New York artist Roxy Paine and his recently 
commissioned “Ferment”.  Putting Down Roots  premiered on KCPT in May of 2012. 

And every Memorial Day weekend KCPT produces and distributes Live at the Station, a special presentation of the 
Kansas City Symphony at Union Station.  The program is routinely carried by PBS stations across the Midwest 
including St. Louis, Omaha, Wichita, Bunker Hill, Springfield and Warrensburg, Nebraska ETV and Iowa Public 
Television. 

2. Introduce Kansas Citians to Local People, Places and Ideas: 

Every week The Local Show introduces some 110,000 viewers (over multiple broadcasts) to the people and places 
that make Kansas City unique:  from building audience for local artists and arts organizations to budding 
entrepreneurs, to outstanding non profits.  The Local Show provides entre to participation.  For example, upon 
seeing a Local Show feature on Operation Breakthrough, Danny O’Neilll at The Roasterie, established a “Beans for 
Briefs” program addressing a critical shortage in children’s underwear described by Sister Berta.  Local arts 
organizations also report sustained attendance spikes following Local Show features on their efforts.  Jane Chu 
credits KCPT exposure for filling the house for the recent performance of Virgil Thompson’s work at the Kauffman 
Center. 

Check Please, the local independent restaurant review show hosted by Doug Frost, celebrates the emergence of a 
distinctive Kansas City cuisine.  The show is enormously popular among restauranteurs, foodies, and people who 
like to eat.  Ken McClain, owner of Café Verna on Independence Square, asked KCPT to alert him when the episode 
featuring his restaurant would re-broadcast so that he could put extra staff on duty to handle the surge.  

Many of the region’s opinion leaders and policy makers (as well as tens of thousands of ordinary citizens) rely upon 
Kansas City Week in Review for informed and objective analysis of local news developments, and for the program 
Ruckus, our weekly food-for thought follow up with commentary from a variety of local pundits. 

 

 



2011 LOCAL CONTENT AND SERVICE REPORT 

IN THE COMMUNITY  

3. Bring our Community Together to do Big Things: 

A healthy city also thinks about where it is going.  KCPT is using its “big stage” in partnership with leading civic 
groups to engage the public in visioning and planning processes---to be a catalyst for change. 
 
The Mid America Regional Council, called Imagine KC, designed to help citizens and policy makers envision the next 
stage in regional land-use and the policy options we face in getting there.  David Warm, Executive Director of MARC, 
credits Imagine KC for providing the region’s citizens and leadership with a common set of “built environment” 
ideas and images from which they can make more informed policy, more quickly.  
 
KCPT and the Greater Kansas City Area Chamber of Commerce are teaming up to mobilize the community through 
ongoing television and Internet coverage of the recently announced Big 5 goals.  
 
KCPT is partnering with the Kansas City Area Development Council to help our region seize potential opportunities 
arising from Google’s plan to offer super high-speed Internet at the residential level.  KCPT will celebrate innovative 
developments in telemedicine, education and other industries as Kansas City strives for another “Hannibal Bridge” 
moment of success. 
 
Epidemiologists predict that this will be the first generation of American children to have shorter lives than their 
parents---largely due to obesity.  This is why KCPT is partnering with the Mother and Child Health Coalition to 
develop and execute the Emmy Award-winning Eat Small!  campaign of television spots to help children navigate 
“jumbo food”.   
 
And the station is in the fourth year of a partnership with BlueCross of Kansas City on Generation XL, a series of 18 
specials tackling childhood obesity by highlighting best practices in schools across the region with the aim of 
accelerating their spread.   
 
Other recent KCPT partners of note include the Local Investment Commission, The Federal Reserve, Ewing Marion 
Kauffman Foundation, The League of Women Voters, the Healthcare Foundation of Greater Kansas City, and the 
Kansas City Area Life Sciences Institute. 
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STORIES OF IMPACT  

Celebration at the Station 
 
Our theme this year honored our Veterans. Kansas City 
was able to team up and broadcast the Symphony’s 
annual outdoor “family day” concert, live from the “front 
yard” of Kansas City’s Union Station.  As in past years, a 
crowd estimated to be 40,000 plus enjoyed music, played 
Frisbee, and sampled local food treats in an amazing 
family environment, and KCPT brought it into living rooms 
around the metro, with repeat broadcasts on the Fourth 
of July weekend as well. The program played on PBS 
stations in Missouri, Iowa, Nebraska and Kansas. 
 
 
 

 

 
Putting Down Roots 
 
"Putting Down Roots: Roxy Paine's Ferment" shows 
public television viewers the amazing process which 
brought Kansas City its first dendroid. That's the term 
Paine uses to describe his monumental metal tree-like 
sculptures, which now populate the grounds of top tier 
museums and galleries around the world.  
 

 

The Local Show 
 
The Local Show is a weekly tour de force of interesting 
and important stories across the Kansas City metro.  This 
lively mix of field packages and studio interviews helps 
Kansas Citians know their town, with stories that range 
from the new Google Fibre currently coming to KC, to 
features on local non-profits, to content that routinely 
resides in our five areas of focus:  children & education, 
health and welfare, arts and entertainment, sustainablility 
and entrepreneurship.   Must viewing for local explorers! 

 
 
 

 

 



 
 

 

 

 

PBS ARTS—Homecoming: 
The Kansas City Symphony 
Presents 
Joyce DiDonato 
 

In May of 2012, KCPT partnered with PBS 
nationally, as well as other partners in our 
community, to produce the PBS Arts’ bound 
“Homecoming,” introducing to the rest of the 
country the amazing new Kauffman Center for 
the Performing Arts.  Featuring the Kansas 
City Symphony, KCPT used the return of 
hometown talent and world renowned mezzo-
soprano Joyce DiDonato as the centerpiece of 
this majestic production.   
 
 

Reach in the Community:   
 
KCPT has followed an aggressive broadcast 
schedule for its local content, with the belief 
that you need to be able to deliver content in 
all day-parts for people with different lifestyles.  
We air most local productions 5 to 6 times, on 
our primary station, in differing day-parts, in 
an attempt to reach all audiences possible-- 
we then turn local shows around on our 
second channel and add even more airings.  
 
In addition to our own social media 
opportunities, KCPT also developed an 
aggressive campaign of emailed clips and 
pointers, sending these out to partner 
organizations, and asking that they use their 
own social marketing tools to extend the 
reach of the content.  
 
Rounding these strategies out are Youtube 
pages, where all KCPT content resides as 
well. 
 
 

 
 
 
 
 
 

 

 
Marcia Epstein posted on 
KCPT's The Local Show's 

Wall 

"For Suicide Prevention Week, we 
at Headquarters Counseling Center in 

Lawrence hosted a community 
viewing of Mental Health: Suicide 

Prevention & discussion of what we 
can each do to make a difference in 

someone's life. Many thanks to Sandy 
Woodson & KCPT colleagues for this 

life-saving production. 

 
 

We have not, in the past, typically 
watched much on KCPT  However, 

we recently saw a program on 
Medicaid and thought it was so well 

presented.  So much so that we have 
watched two other of Mr. Zeff’s 

stories both of which have been so 
informative and entertaining.  Great 

Work KCPT!! 

 
David and Suzanne Hinton 

Residents of Prairie Village KS 

 

 

 

 

Photo by Chris Lee 

http://www.facebook.com/n/?permalink.php&story_fbid=155660287899491&id=132956060081272&mid=6b9c11eG5af3630c423aG583f604G1&bcode=fZDsBKHr_1.1347404785.AaRmUcdVCIlIdYSR&n_m=thelocalshow%40kcpt.org
http://www.facebook.com/n/?permalink.php&story_fbid=155660287899491&id=132956060081272&mid=6b9c11eG5af3630c423aG583f604G1&bcode=fZDsBKHr_1.1347404785.AaRmUcdVCIlIdYSR&n_m=thelocalshow%40kcpt.org
http://www.facebook.com/n/?permalink.php&story_fbid=155660287899491&id=132956060081272&mid=6b9c11eG5af3630c423aG583f604G1&bcode=fZDsBKHr_1.1347404785.AaRmUcdVCIlIdYSR&n_m=thelocalshow%40kcpt.org
https://www.facebook.com/HeadquartersCounselingCenter
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Evaluating Outcomes, Measuring Impact  

                                                 

 

My sincere thanks to you and your KCPT crew for the 
first rate job you did on and for the Folly.  As you know, 
and so effectively conveyed, it is truly a civic treasure, 
one which depends upon the involvement and 
participation of our citizenry for its continued existence. 
My involvement with the Theater has been one of the 
most rewarding endeavors in which I’ve been privileged 
to participate; and, the KCPT segment beautifully 
illuminated what makes it so. 
You and KCPT are a continuing invaluable source of 
information.  Kansas City is a better place because of 
what you do. 

                                                             --Bill Shapiro 

KCPT’s broadcast signal now 
reaches 2.3 million people…and 
nearly 1 million homes in the 
region… 
 
KCPT provides three streams of 
content to the Kansas City 
market, 24 hours a day, 7 days a 
week… 
 
KCPT’s web site averages 23,552 
visits per month…with nearly 
660,000 page views! 
 
KCPT averaged 6,162 views per 
month on its KCPT website video 
viewer…almost double the year 
before! 
 
KCPT averaged 14,543 views per 
month on the KCPT YouTube 
Channel… 
 
 

KCPT…Contributing to a more successful Kansas City region through 
constructive storytelling… 
 

 


