
 

 
 

At Kansas City PBS, a rich legacy of service has laid the foundation for a limitless future with our 
community. Our content platforms -- television, radio, digital and education -- exist to serve the diversity 
of our region. We strive to advance conversations through community engagement and social media. 
We explore complicated issues with thoughtful reporting.  We share the stories of people, places, and 
progress in our community. 

2015 LOCAL CONTENT AND SERVICE 
REPORT TO THE COMMUNITY

LOCAL 
VALUE 

At KCPT, we believe that a 
city is greater than the sum 
of its parts, and our citizens 
are better able to contribute 
to this greatness when they 
share an understanding of 
where we’ve been, and a 
respectful way to envision 
and discuss where we’re 
going as a region.   

Being a valuable resource to 
all of our citizens regardless 
of age, race or socio-
economic status means 
providing local content and 
conversation in as many 
ways as possible (on-air, 
digital, and in the 
community). 

Serve as the voice and 
platform for our community.

In 2014/2015, KCPT 
provided these key local 
services to its community: 

3 broadcast streams of 
content, 24/7. 

115 hours of locally 
produced content, around 
policy, politics, health, 
education, social issues, 
arts and culture. 

The Bridge, a triple A format 
NPR radio station, provides 
music discovery for new 
and local artists and serves 
the arts and culture scene. 

Flatland, a digital magazine 
provides in-depth reporting 
and digital storytelling 
about issues important to 
our region. 

KCPT contributes to the 
region through 
constructive and 
thoughtful storytelling. 

KCPT creates 
opportunities for 
community conversation 
around the issues of our 
region. 

KCPT has created 
innovative methods to 
share local stories to our 
community, as well as 
contextualizing national 
stories for our local 
audience. 

KCPT deploys digital, TV, 
social and in-person 
engagement to ensure 
that we are reaching all 
audiences and connecting 
to new consumers. 

The community growth that KCPT is supporting 
through its reporting and storytelling, whether it's 
the redevelopment of the urban core or just a 
renewed focus on the arts or trying to bring like 
minded individuals together to focus on our 
community is invaluable and just continues to 
signal that the future is very bright for KCPT.  I’m 
excited to see what happens later this year, but 
also 10 years from now.      - Tom Dowling, Partner, 
Stinson Leonard Street 

LOCAL 
IMPACT 

2015 KEY 
SERVICES



 

2015 LOCAL CONTENT AND SERVICE REPORT 

IN THE COMMUNITY

The media landscape has changed remarkably since KCPT first broadcast educational programs 
to local teachers in 1961, but our mission to engage and enrich the lives of the Kansas City 
community has not. While honoring our foundation as a public television station and trusted 
source for educational, entertainment, children’s, local and public affairs TV programming, KCPT 
is building new and innovative ways to serve our diverse audience.   

KCPT believes in the power of media on every platform.  We strive to advance conversations 
through community engagement and social media - inviting viewers on-air, online and in-person 
to share ideas, insights and questions.  In the past year we have increased our community 
engagement efforts by creating a position for the first time specifically devoted to engaging with 
our community around issues and topics reported on by KCPT’s Hale Center for Journalism 
reporters, local programs, and documentaries both locally and nationally.  We use the PIN (Public 
Insight Network) to include the “voice of the community” in our reporting; we use social media to 
encourage conversation; we use local and national films as an opportunity to pull together 
community stakeholders and leaders for conversations and talk backs; and we follow up all of our 
engagement efforts with stories online that recap the conversation and encourage it to continue 
online and in social media.  

In the spring of 2015, KCPT launched its digital magazine, Flatland (flatlandkc.org) as a 
destination for digital storytelling about the “people, places and progress” in our region.  Flatland 
features digital video series and community reporting, as well as community conversations 
conducted around the reporting  - areas of focus include the impact of inequality, business and 
entrepreneurship, regular features on health and education issues, as well as profiles on non-
profits and community organizations.  KCPT’s digital presence has allowed us to be more agile in 
our response to community storytelling and has allowed KCPT to build engagement and interest 
around topics prior to them hitting KCPT’s broadcast.   

KCPT continues to reach the community with television through weekly series, limited series, 
town hall conversations and documentaries.  Kansas City Week in Review  (46 episodes) 
continues to draw audiences interested in the weekly stories being discussed in our community. 
Ruckus (34 episodes), our political round-table, underwent a programatic shift that now includes 
an interview with a community newsmaker, rotating panelists that add diversity in both ethnicity 
and viewpoints, and inclusion of reporters & reporting done in KCPT’s Hale Center for 
Journalism.  KCPT has added limited series to our regular programming. Arts Upload (12 
episodes) features the arts and culture scene in Kansas City; The Learning Curve was a short 4-
part series on education issues (both policy related and highlighting best practices) in our region.   
We spent six months reporting online and ultimately producing a 30-minute documentary Lost 
Minds about the mental health crisis that culminated in a community conversation on the issue.  

 

http://flatlandkc.org
http://flatlandkc.org
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We also continued our partnerships with outside groups presenting more Meet the Pasts (3 
episodes), a historical collaboration with the Kansas City Missouri Public Library, as well as a 13-
week season of Cinema KC (13 new episodes), again in partnership with local film entities and 
spotlighting the independent film community in our region. TEDxKC (2 episodes).  Our community 
partnerships continue to lead to several Town Hall programs, but this year KCPT formalized a 
relationship with American Public Square and are moderating and broadcasting monthly 
conversations.  Finally, we continued our partnership with the Kansas City Symphony bringing LIVE 
to our viewers their annual Memorial Day concert, Celebration at the Station. We continue to 
receive letters of support from our viewers about how much they appreciate this service.
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STORIES OF IMPACT

Your Fellow Americans 

Your Fellow Americans was a six-part series about race, 
immigration and the American dream. It featured six families 
(Latino, Muslim, Philippine, African American, Iranian, and 
Lakota Indian) with a focus on multi-generational perspectives.  
This series was made available on You Tube, KCPT and was 
promoted on social media.  There were multiple community 
engagement events and is now offered as a syllabus in local 
schools.  (kcpt.org/yourfellowamericans) 

                                 Getting By 

KCPT and the Hale Center for Journalism present “Getting By,” 
a series of stories and discussions examining the impact of 
inequality in KC. Through reporting, television and in-person 
discussions, the series explores how income, education, health 
care and zip code affect how you “get by” in Kansas City.

                                 

                                 

Lost Minds: KC’s Mental Health Crisis 
This thirty-minute documentary exposed the mental health 
crisis that grips Kansas City as seen through the eyes of the 
police, who are often the emergency responders first on the 
scene when someone goes into crisis.  
  
Through ride-alongs, we will see what they deal with on our 
streets and in our communities as the care system fails to 
reach those in need. 

KCPT built a companion website with resources and conducted 
engagement screenings with community safety nets.

http://kcpt.org/yourfellowamericans
http://kcpt.org/yourfellowamericans


Cancer In KC 

With the premiere of Ken Burns’ Emperor of All Maladies, 
KCPT engaged in a multi-platform initiative that included 
engagement, digital and broadcast. 

Reach in the Community: 

A large part of the Cancer in KC project was engaging 
with the community.  We conducted 2 community 
screenings with Q&A, and used the PIN (Public Insight 
Network) to collect nearly 50 local personal stories and 
built a digital “Story Wall” online (http://kcpt.org/
programs/local-programs/cancer-kc/).  KCPT’s Hale 
Center for Journalism did reporting on issues related to 
cancer including the business of cancer, herbicides and 
cancer and HPV vaccines. and a one-hour live local 
special that examined cancer’s impact in the metro with 
medical experts, cancer researchers and survivors. 

Partnerships: 

Children’s Mercy Hospital  
Gilda’s Club Kansas City 
HCA Midwest Health 
North Kansas City Hospital  
Shawnee Mission Health 
KC Hospice 
Union Station 

Impact and Community Feedback: 

We got countless responses from the community via 
email, social media and even voicemail about the project, 
but most powerful was the email we received where a 
man’s story inspired another person to help him 
financially (included to the right).

I thought would drop you a line and express my 
thanks for being able to attend the pre-screening 
and the Cancer In KC taping.  From this my future 
outlook has been changed immensely.   

Let me explain.  I attended the pre-screening out of 
curiosity more than anything else… The panel 
discussion that followed was both enlightening and 
disheartening… When the Q&A started I decided I 
needed to speak out to put a face to the long term 
survivorship issue.  I was rather shocked when Dr. 
Jensen put forth his offer to assist me in making 
contact with the KU Survivors Clinic.  

Fast forward to the taping and the opportunity to 
pose the question to the studio panel.  The panel's 
response was refreshing to hear, as they 
acknowledged the financial expense of the illness 
and the detrimental follow on of the treatments. 

I watched the Sunday rebroadcast and then 
returned to everyday life… until 4:15 when my cell 
phone rang.  It was my Patient Navigator from KU 
contacting me to let me know that the financial 
arrangements had been resolved…  I was set back 
a bit thinking that my medicaid had been approved. 

Kyla said, "No, it's not your Medicaid, but an 
anonymous donor has pledged to cover the 
expense."   

Needless to say I was GOBSMACKED!  I was 
almost speechless.  It was never my intention to 
gain anything such as this gift, from my participation 
in the program.  I am not the only person that has 
had the experience, and hence I am rather humbled 
by the pledge of payment.  
 - Roger Van Hoozer
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http://kcpt.org/programs/local-programs/cancer-kc/
http://kcpt.org/programs/local-programs/cancer-kc/
http://kcpt.org/programs/local-programs/cancer-kc/
http://kcpt.org/programs/local-programs/cancer-kc/
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SUMMARY

“Most informative KC Week show tonight on the crime 
issue in KCMO!!  Your three guests did a great job of 
outlining the programs that have helped bring down the 
city's homicide rate in 2014.  Again, thank you for 
providing such a wonderful service to our community.” – 
Ernest Evans, Viewer 

KCPT is committed to engaging with the 
community around diverse topics on all 
platforms - on-air, online and in the 
community.  KCPT's efforts to be more 
local, more inclusive and more interactive 
are represented in its editorial decisions 
for community conversations that take 
the form of panel discussions, town hall 
conversations, round table studio 
conversations or digital & social 

KCPT, Flatland, and The Bridge are rapidly responding to the growth and changes in how 
media is consumed ensuring that quality content and community engagement is provided 
on every platform.  KCPT is building long-lasting relationships with community partners 
and its members that not only serve the audiences that consume our services, but also 

betters the community at large by creating more informed citizens. KCPT is a valued 
public media partner for community organizations and civic leadership in Kansas City and 

continues to garner that same respect on its new digital platforms and community 
engagement activities.

Black Archives 
American Public Square 
Negro Leagues Baseball 
Museum  
Kansas City Women in Film      
  and Television (KCWIFT) 
KC STEM Alliance 
Center for Conflict 
Resolution 
Veronica's Voice 
The Justice Project 
KC Division of the FBI 
Urban League of Greater KC 
Communities Creating  

Opportunities 
NAACP-KCMO 
Stand Up KC 
Synergy Services 
Jackson County CASA 
reStart Inc. 

The Transgender Institute 
TransasCity.org 
ACLU of Kansas 
Veterans Association 
Local Investment 
Commission 
Kansas City Symphony 
Kansas City Ballet 
Live KC  
American Public Square 
KCUR 
The Kansas City Star  
The Pitch  
The Kansas City Public 
Library 
Mid-Continent Public Library 
World War I Museum 
Startland News 
Truman Library

Some of our Community Partners:


