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Part I 

 

Statement of Principles of Editorial Integrity 

 

The mission of public broadcasting is to bring Americans the highest 

accomplishments of our society and civilization in all of their rich diversity, 

to permit American talent to fulfill the potential of the electronic media for 

education and informing, and to provide opportunities for the diverse 

groupings of the American people to benefit from a pattern of programming 

unavailable from other sources. 

 

The governing boards of the licensee stations are particularly important to 

the fulfillment of public broadcasting’s mission. They are custodians of their 

institutions’ fiscal reputation, a currency necessary to acquire support from 

those whose taxes and donations make public broadcasting’s editorial 

integrity and its reputation in the marketplace of ideas. 

 

Editorial integrity in public broadcasting programming means the 

responsible application by professional practitioners of a free and 

independent decision making process which is ultimately accountable to the 

needs and interests of all citizens. 

 

In order to assure that programs meet the standards of editorial integrity, the 

following five principles establish a foundation for broadcasting policy and 

practice. These principles also form a basic standard by which the services 

of a public broadcasting licensee can be judged. 

 

 

 

 

 

 

 



 

A. WE ARE TRUSTEES OF A PUBLIC SERVICE 

 

Public broadcasting was created to provide a wide range of programming 

services of the highest professionalism and quality which can educate, 

enlighten and entertain the American public, its audience and source of 

support. It is a noncommercial enterprise, reflecting the worthy purpose of 

the federal and state governments to provide education and cultural 

enrichment to their citizens. 

 

As trustees of this public service, part of our job is to educate all citizens and 

public policymakers to our function, and to assure that we can certify to all 

citizens that station management responsibly exercises the editorial freedom 

necessary to achieve public broadcasting’s mission effectively. 

 

 

B. OUR SERVICE IS PROGRAMMING 

 

The purpose of public broadcasting is to offer its audience educational and 

cultural programming which provides alternatives in quality, type and 

scheduling. As the governing board, we must create the climate, the policies 

and the sense of direction which assure that this mission of providing high 

quality programming can be attained. 

 

 

C. CREDIBILITY IS THE CURRENCY OF OUR 

PROGRAMMING 

 

As surely as quality programming is a primary purpose, and the product by 

which our audience judges our value, that judgement will depend upon their 

confidence that our programming is free from undue or improper influences 

by special interest groups. Our role as the governing board includes 

educating both citizens and public policymakers to the importance of this 

fact and to assuring that our stations meet this challenge in a responsible and 

efficient way. 

 

 

 

 

 



D. MANY OF OUR RESPONSIBILITIES ARE GROUNDED IN 

CONSTITUTIONAL OR STATUTORY LAW  
 

Public broadcasting stations are subject to a variety of statutory and 

regulatory requirements and restrictions. These include the federal statute 

under which licensees must operate, as well as other applicable federal and 

state laws. Public broadcasting is also cloaked with the mantel of First 

Amendment protection of a free press and freedom of speech. 

 

As trustees, we must be sure that these responsibilities are met. To do so 

requires us to understand the legal and constitutional framework within 

which our stations operate and to inform and educate those whose position 

or influence may affect the operation of our license. 

 

 

E. WE HAVE A FIDUCIARY RESPONSIBILITY FOR PUBLIC 

FUNDS. 

 

Public broadcasting depends upon funds provided by University allocations, 

individual and corporate contributions and by state and federal taxes. 

Trustees must therefore assure the public and their chosen public officials 

alike that this money is well spent. 

 

As trustees, we must assure conformance to sound fiscal and management 

practices. We must also assure that the legal requirements placed on us by 

funding sources are met. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Part II 

 

General Programming Policy 

 

 

 

The primary purpose of the Office of Broadcasting Services at Central 

Missouri State University is to provide quality, substantive programs which 

enrich, enlighten, educate and inform audiences and provide other program 

Services to the public and the University not generally available by other 

means. 

 

 

A. PROGRAMMING AREAS 

 

Some specific examples of the types of programs are: 

 

 Children’s television programs 

 In-depth public affairs programs 

 Presentation of election issues and candidates 

 Outreach programs on social issues 

 Athletic events of interest in the region 

 Special events of importance to central Missouri 

 Programming of special interests to minority groups 

 Cultural and fine arts performances including drama, dance and music 

 Presentation of some notable activities and people of Missouri 

 Science and nature programs 

News and feature material about the people and programs that 

comprise Central Missouri State University 

 

Whenever possible within available program rights, the Office of 

Broadcasting Services will allow both commercial and other public 

television stations to air programs it has produced, provided that proper 

credit is given to University of Central Missouri. 

 

 

 

 

 

 



B. SECTARIAN RELIGIOUS PROGRAMMING 

 

In recognition of the constitutional requirement for separation of church and 

state, the Office of Broadcasting Services will not broadcast any program 

which has as its primary purpose the espousal of a specific sectarian 

religious doctrine. However, programs that celebrate generally accepted 

religious holidays or provide information  concerning religious movements 

and events may be included in the program schedule. 

 

 

C. ADULT MATERIAL 

 

The Office of Broadcasting Services will not broadcast material which in the 

judgement of University administrators would be considered obscene by a 

significant portion of the viewing or listening audience. However, the Office 

of Broadcasting Services will not censor adult material where it is 

considered an appropriate or necessary part of the effectiveness of the 

presentation. 

 

Initial determinations in such matters will be made by the Director of 

Broadcasting Service, with the Vice President for the University 

Advancement, and then the University President reviewing controversial 

situations as needed. Since there will be times when it is desirable to 

broadcast adult material which may be offensive or inappropriate for some 

portion of the viewing or listening audience (particularly children), 

applicable warning announcements will precede such programs. 

 

 

D. PRODUCTION CONTENT CONTROL 

 

Responsibility for programs broadcast over the stations of  University of 

Central Missouri is legally that of the broadcast licensee. While the Office of 

Broadcasting Services will make every effort to consult with appropriate 

resource organizations in producing programs, content control cannot 

responsibly be delegated to those organizations. 

 

The Office of Broadcasting Services does occasionally contract to produce 

programs for certain state, non-profit or other organizations which generate 

their own program content. Some of these programs may subsequently be  



reviewed for airing by the programming department. But in such cases, 

broadcast time cannot be assured in advance. 

 

 

E. PRODUCTION SERVICES 

 

The Office of Broadcasting Service will, when facilities and personnel are 

available, provide services for the production of television or radio programs 

for certain other organizations on a contract basis. Specifically, such work 

will be conducted for these types of groups in a priority order as list: 

 

1) Other University Units 

2) Public agencies, including units of local, state and federal 

governments 

3) Outside organizations which have ongoing cooperative relationships 

with the University 

4) Other outside organizations, when the Office of Broadcasting Services 

considers that such involvement serves its goals and interests 

 

At a minimum, such work will be done on the basis of the reimbursement of 

costs to the Office of Broadcasting Services. In some cases involving outside 

organizations, the Office of Broadcasting Services will expect to realize a 

net financial gain. 

 

 

F. ELECTION COVERAGE 

 

The Office of Broadcasting Services will attempt to provide information to 

the electorate about the candidates for statewide and national offices, as well 

as key ballot issues, in an impartial and equitable manner. The Office of 

Broadcasting Services will take the initiative to create proper program 

formats for such programming and will strongly encourage candidates to 

participate in the process. 

 

 

 

 

 

 

 



Part III 

 

Statement Concerning Areas of Administrative Emphasis 
    

 

During the past few years, KMOS-TV and KTBG-FM have concentrated on 

the basic element of the mission of public broadcasting. While maintaining 

this central concern with quality public broadcasting, the Office of 

Broadcasting Services will pursue four areas of emphasis. Through focused 

attention to these four emphases, the overall utility, viability and 

effectiveness of KMOS-TV and KTBG-FM will be enhanced. 

 

A. INDENTIFICATION OF KMOS-TV AND KTBG-FM AS THE 

BROADCASTING VOICES OF CENTRAL MISSOURI STATE 

UNIVERSITY 

 

This is being accomplished through station identification and program  

promotions indicating the KTBG-FM and KMOS-TV programming is 

provided by University of Central Missouri. 

 

B. PRODUCTION OF PROGRAMS OF LOCAL INTEREST, 

USING LOCAL TALENT 

 

More locally produced and originated programs will be developed for use on 

KMOS-TV and KTBG-FM. These include programs that address the 

interests of central Missouri, utilizing the intellectual and cultural assets of 

the region. Additionally, it is desirable to produce programs that highlight  

noteworthy activities and examples of excellence within University of  

Central Missouri, since it is a major resource for the service area. 

 

 

C. EXPLORATION OF ARRANGEMENTS FOR CONTINUED 

COOPERATION BETWEEN ACADEMIC DEPARTMENTS 

AND THE OFFICE OF BROADCASTING SERVICES 

 

 

A number of University of Central Missouri students assist with the 

operation of KMOS-TV and KTBG-FM as part-time employees and receive 

valuable hands-on experience in broadcasting. Other students serve as 

volunteer staff members in the studios to gain such practical knowledge. The 



professional staff members in the Office of Broadcasting Services are eager 

to expand these opportunities whereby advanced students can become 

directly involved in the “real world” of broadcasting with adequate support 

and supervision. KMOS-TV and KTBG-FM can benefit greatly from the use 

of more student assistance. 

 

It is important, however, to maintain a proper differentiation between the 

University’s public broadcasting facilities and the teaching laboratories 

within the University. Beyond the function and operational realities that 

necessitate such a delineation, KMOS-TV and KTBG-FM must satisfy 

contractual requirements regarding their purpose which are tied to the state 

and federal grants they receive. While the primary purposes of the Office of 

Broadcasting Services and the academic departments are quite distinct 

(public service/relations for one; academic instruction for the other), those 

purposes should be highly compatible.  

 

 

D. SOLICITATION OF PRIVATE PHILANTHROPIC SUPPORT 

IN AN AGGRESSIVE WAY 

 

In view of increasing demand on the University’s financial resources, it is 

imperative that the Office of Broadcasting Services increase philanthropic 

support from individual, organizational and corporate donors in order to 

maintain state-of-the art facilities and quality program schedules. 

 

 

 

 

 

 

 

 

 

 

 

 

 

   

 

 



 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 


